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Mental Health Foundation
Concept Ideation & Design

The Advertising Club of Edmonton 
partnered with the Mental Health 
Foundation for the annual student 
workshop. 

This year the goal was to create a 
fundraising campaign for “Youth 
Hubs”. A one stop shop for youth who 
are suffering from mental illness the 
help they need. 

We developed a campaign called 
“Solving the Mental Maze”. A 3 phase 
campaign that aims to fundraise 
through government, business and 
public support. 

I was fortunate enough to work with a 
wonderful team to win the 2019 ACE 
Student Award.

Team: Ellen Reade & Martina Elegino
Mentor: Ryan Kenny
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Soulfront
Concept Ideation & Design

Soulfront is organization that offers events, blogs, podcasts and more to 
help passionate individuals find like minded people to connect with and 
grow the community.

This project was a complete website redesign that included taking 
headshots of founders, and a promotional video highlighting what a 
Soulfront event looks like.
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Alberta Native Bee Council
Company Branding 

ANBC wanted a complete redesign of their brand that was more professional, fun 
and informative to their audience.

This project included logo, visual identity, brand guidelines, and a take-a-way.
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Ponce De Leon Beverage Co.
Company branding & illustration 

This project was to develop a 
fictitious beverage company that 
offers three different types of drinks. 
Drinks that are visually cohesive in 
their branding but with enough visual 
difference that customers wouldn’t 
confuse the types of drinks.

We had to design the company logo, 
three beverage labels with mockups, 
and social media ads.

I created “Ponce De Leon”, named 
after the explorer who is coined for 
searching for the legendary “Fountain 
of Youth”. 

I then based the brand and three 
drinks around legend and other 
creatures from old tales. 

de
Beverage Co.
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Royal Canadian Mammal Police
Fine Art Series 

This series of oil paintings on canvas were created 
for Canada’s 150th birthday. They aim to highlight the 
geography, wildlife and iconic red serge. The main 
elements that distinguish Canada.

For this project I conducted a photoshoot with RCMP 
officers so that they could base off an iconic Canadian 
mammal respectively. 

This series won me the Strathcona County Artist 
Development Award 2016.
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A WISH IN WILLOW WOOD.
Concept Development, Fine Art & Videography

This piece of layered resin and paint, inside of a willow wood 
slab came from being part of the 2019 Vignettes Design Series. 

For this project I teamed up with an interior designer, 
contractor and carpenter to bring our vignette “Old Reality” to 
life.  My role in this was to help develop the creative concept of 
the room and tie together the skills of our team.

I created custom wall art and a time-laps video of one of my 
paintings to serve as the focal points of the room. 
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Fire & Flower Cannabis
Concept Development & Graphic Design

At ALIF Partners, a large portion of my work was to develop 
branding and marketing tools for Fire & Flower.

This consisted of ideating and developing the “Strain Wall” 
a display in the store where customers can shop for the 
prodcuts they want in a friendly easy-to-use system that 
complied with AGLC rules and regulation.

This project encompassed from everything from designing 
strain cards, legends, icons, digital displays, educational 
cards, and take aways. 
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